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20 Tips to Boost Your Engagement



HOUSEKEEPING

TWEET WITH US: #GOVD16

SUBMIT YOUR QUESTIONS VIA ‘ASK A QUESTION’ BOX
TECHNICAL DIFFICULTIES? CLICK THE ‘HELP’ BUTTON

DOWNLOAD RECOURCES IN THE ‘RECOURSES’ MODULE

#GovD16 govm:'uwsm'ﬁ 3
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20 Tips

To Boost Your Engagement

AlRe




Tip 1:

Register Now Reminder to Register
n | Reminder to Enroll
Save the Date Reminder to Register

81% Open Rate Pre-Content is here!
37% CTR

Introducing Pre-Summit Content

Strate gy engage
and Goals

Reminder: Day 1 Starts in 15 min

Take the Day 1 Survey
Reminder: Day 2 Starts in 15 min
Take the Day 2 Survey

Take the Day 2 Survey

convert




Tip 2
Know Your
Audience

MEET UP
EAT T:

michigan.gov/meetupeatup

Meet Up and Eat Up!

Meet Up and Eat Up is a way to help parents and caregivers identify places

and younger can gather for healthy, free summer meals at hundreds of sites ac:
Michigan. We encourage you to share our updates with your family and friends.

Take the next step by finding the closest Meet Up and Eat Up site to you

Share this with Friends!

MEETUP
EAT T

michigan.gov/meetupeatup

Top 3 Ways to Spread the Word!

Dear Colleague,

Happy August! We're working hard to keep the Summer Food Service Prog
and Eat Up going strong! Let's get as many meals as possible into the hands
children.

Below are three easy ways you can help spread the word and share news abx

and Eat Up.

1. Invite your audiences to sign up for Michigan Department of Ed

meals news and updates! Your audience can follow this link to sign up here.|

2. Promote text to subscribe to invite your audience to get updates! Do
images and share on Facebook or Twitter!

Share this with Friends!

MEET UP 4
EATUP ‘F'\

michigan.gov/meetupeatup

Upcoming Event - this Thursday!

Meet Up and Eat Up is a way to help parents and caregivers identify places where kids 18
and younger can gather for healthy, free summer meals at hundreds of sites across
Michigan.

This Thursday, you're invited to a Meet Up, Eat Up, and Read Up in Flint. If you cant
make it, but know someone who might be interested, we encourage you to share these
event detalls with them!

Free lunch will be provided for children 18 and under. There will aiso be free books, face
painting, and kid's gardening activities and giveaways! We hope 1o see you there.

WHO: Genesee County Community Action Resource Development Agency (GCCARD)
WHAT: Meet Up, Eat Up, and Read Up!

WHEN: Thursday, August 13, 2015, 11:00am - 2:.00pm

WHERE: Genesee County (GCCARD)

601 N. Saginaw St, Ste. 1-8

Flint, M1 48502

For more information, please call (810) 235-3567

You can also find all Meet Up and Eat Up meal sites here:




Tip 3
Focus
Their

Attenti

on

b U.S. Department
% of Veterans Affairs

BEm

The Department of Veterans Affairs (VA) is working to
Tuesday, March 24, 2015, claims and appeals must be fi
frustration among claimants, make claims processing

Filing is easier. Learn more. Can't see this? View online.

b US. Department
32# of Veterans Affairs

Claims and appeals just got
faster, easier, and more efficient.

There are three major actions that will require a ¢necifi
and Notice of Disagreement.

When filing a formal claim, the following forms should
(ebenefits.va.gov) or the Stakeholder Enterprise Portal

Go to VA.gov

« For disability benefits, applicants must now use
Related Compensation Benefits.

« To apply for needs-based pension, use VA Form
and indemnity compensation (DIC), survivor’s pe
21-534EZ, Application for DIC, Death Pension, a

Applicants who are not ready to file a claim for disabilit]
and completing the necessary application form should
to file a claim to VA:

Online Tools, Standardized Forms, and More

« 1) electronically via eBenefits (ebenefitsa.gov) Effective March 24th, 2015, VA is implementing improvements to make it

e 2) mailing VA Form 21-0966, Intent to File a Clai easier for you to apply for benefits.
DIC, or
« 3) over the phone with a VA call center re
Online application tools, standardized forms, and a new intent to file
Finally, Veterans filing a Notice of Disagreement with a

Disagreement. Veterans and their representatives curre process will create faster and more accurate decisions on your claims
24, 2015, Veterans must use this form when VA providg and appea|s_

not be required to use a standardized notice of disagre

benefits) at this time.
See how the changes affect you:

Go to VA.gov

What does it all mean?

As part of the VA's full-scale transformation in 2015, these new changes




Tip 4:
Focus on
the Value

YELLOW

RIBBON_
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PROGRAM

For These Who Serve ond Those Who Sepport =

We're reaching out to continue our support'.

Sign up today, and become a part of the Guard and Reserve Support Network. You'll get
information about:

Finances
Employment
Veterans Affairs
Healthcare
Counseling
YRRP events

You were there when we needed you, so let us be there when you need us.

- & <
,’ | 1r l 1
SUPPORT NETWORK

f in



Tip 5:
Personalize

Your
Content

OLDIE

St

The Army's top she

It's Army entertainment like you've neve
live Broadway-style variety performance

Now is the time to mark your calendar ft
the Army's top entertainment talent. Bel

« Sunday, August 2 - Fort Campbel
« Sunday, August 2 - Fort Campbel
« Monday, August 3 - Fort Campbe

Lea

While you're there, be on the look out fo
crew. Click below to find out more aboul
part of the U.S. Army Soldier Show!

Kentucky’s Hi

1
l

F

armymwr.com/soldiershow

HealthCare.gov

Stay safe with health coverage

John,

With Winter Storm Jonas here, please make safety your top priority this
weekend. If you and your family are safe and the winter storm is keeping
you indoors, make the most of this time by getting covered for 2016.

The deadline for 2016 coverage is 8 days away. Enroll by
January 31 for coverage starting March 1, 2016.

Stay safe and warm!

The HealthCare.gov Team

This email was created and distributed by the Centers for Medicare & Medicaid Services. You're
receiving this message because you signed up for email updates from the HealthCare.gov
Team.You can update your preferences, receive fewer emails or pause emails until the next Open
Enroliment period, or use our 1-click unsubscribe to stop receiving messages from the
HealthCare.gov Team. Please contact support@subscriptions.cms.hhs.gov if you have questions
or problems with your subscriptions.

#2015soldiershow



Tip 6:
Use

Relatable
Imagery

SOCI/
“SECURITY

a

Social Security can help

As someone who receives updates from the Social Security Administration, you know that
Social Security is important, but how does it matter to YOU?

Stay up to date on everything that's happening in Social Security! Visit the new Social
Security Matters blog to learn about your benefits, now and in the future.

Find out more today!



Tip 7:
lllustrate
Your Point

HealthCare.gov

4 days left: Enroll now

Use your + Track your progress

Enroll « Explore your options
To-Do List

* + Confirm your coverage

Lauren,

Don’t miss the deadline. January 31 is your last chance to get quality,
affordable health coverage this year.

It’s easier than ever to get health coverage. We'll even help you
through the process. Now that you’ve submitted your application, your
“Enroll To-Do List” will track your progress, help you explore your plan
options and confirm your coverage once you've selected a plan.

You’re almost finished! Come back to HealthCare.gov today and pick the
best 2016 plan for you.

Pick a Plan

Remember: January 31 is your last chance to avoid the penalty
for 2016.

The HealthCare.gov Team




Now is the time to mark your calendar for this free event filled with singing and dancing
J J J o

from the Army’s top entertainment talent. Below are the upcoming events in your area

« Thursday, August 20 - Fort Rucker, AL at
-
7

« Friday, August 21 - Fort Rucker, AL at 7:

* Y *

— e DIERVIE—

@ Tell uswhatyou thought of the show

* MILITARY 1V . CHASE
LA o Fonte At DISCOUNRT

armymwr.com/soldiershow No federal endorsement implicd #2015soldiershow
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r I o r I h z e A Severe weather can happen anytime. In May 2013, tornadoes

devastated parts of central Oklahoma. This outbreak included
the deadliest tornado of the year on May 19 in Moore,
WEEK Oklahoma. At least 70 tornadoes spanned seven Midwestemn

‘ a I I S I O : s nomae | States in November 2013,
During National Severe Weather Preparedness Week, March

2-8, 2014, NOAA and FEMA will highlight the importance of
preparing for severe weather before it strikes.

@
We invite you to download the media toolkit below to promote National Severe Weather
Preparedness Week in your community. The toolkit includes: background information on
how to take the next step, talking points, a blog post template, an Op-Ed, and a Social
Media toolkit including content to share on Twitter and Facebook.

# GET THE SEVERE WEATHER TOOLKIT —

Also, check out tips from Ready.gov to know your severe weather risks, how to take
action, and more on how to Be a Force of Nature.




Tip 10:

Engage on
Their Level

'Messagg from the
Y Administrator

Hi GSA,

Earlier in August, | shared with you my vision for the agency - to be an economic catalyst, a proactive
federal partner, and provide operational excellence. Today, | want to focus on that second piece.

Watch the video as | share this important part of my vision for GSA

I’'m determined to give all of our stakeholders and the federal agencies we serve the outstanding and tailor-
made level of service that each one of them needs.

GSA manages more than 375 million square feet of government real estate and tens of billions of dollars in
acquisitions. We work to help agencies better serve the American people, but there is always more to do,

and ways to do it better.



Tip 11:

Reach
Them
Where
They Are

eeee0 \Verizon LTE 7:35 AM

< Messages 468-311

Sunday 7:54 PM

A heads-up for halftime:
Refrigerate perishable foods
that have been left out for more
than 2 hrs. Share this tip: http://

ow.ly/YOBfP

I8 | Text Message




Tip 12:

Activate
New
Audiences

Discover how Social Security
Matters

Thank you for signing up for updates through one of our partners.
You know Soclal Security is important, but how does it matter to YOU?
Visit the new “Social Security Matters® blog to learn mcre.

Learn More -»




Tip 13:
Invigorate
Existing
Audiences

How can it benefit YOU?

As someone who receives updates from the Social Security Administration, you know that
Social Security is important, but how does it matter to YOU?

If you are a Medicare beneficiary, you may be eligible for Extra Help with prescription drug
costs. For more information on this and to sign up for updates about other benefits, visit
the new Social Security Matters blog.

Find out more now!
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'\ U.S. Department
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Grow a
Targeted
Audience




SBA & KENMORE-TONAWANDA CHAMBER OF COMMERCE

PRESENTS
LS. Small Business Administration

OGIN REGISTER CONTACTUS FOR LENDERS

Tip 15

Segment
Your
Audience

LS. Small Business Administration

BROWN BAG LUNCH SERIES

Grants  Contracting Learning(

Lunch Series Trainings held from 12 PM to 1 PM at the Ken-Ton Chamber of Commerce

FEBRUARY 23, 2016: HOW TO UTILIZE SBA & SCORE

What resources do you need to make your next move? Entrepreneurs will learn how SBA &
SCORE help business with business planning, access to capital, counseling, and
contracting.

MARCH 29, 2016: TURN NETWORKING INTO SALES

Networking is important in sales, whether your selling products, services, or yourself. In this
training leam how making the right connections with the right people will help you to
expand your business.

APRIL 26, 2016: INTRODUCTION TO GOVERMENT CONTRACTING

A general cverview of how the govermnment buys products and services. In this session you
will also learn how to prepare for SBA's upcoming Business Matchmaker on May 11, 2016.

MAY 31, 2016: CREATIVE WAYS TO LEVERAGE YOUR BRICK & MORTAR LOCATION

In this workshop you will learn about the advantages of running your brick and mortar
business. Entrepreneurs will hear about ways to leverage technology and provide
cutstanding customer service and personal experiences.

FOR MORE INFORMATION, PLEASE CONTACT KELLY LOTEMPIO AT
KELLY.LOTEMPIO@SEA. GOV OR BY PHONE (716) 551-4301




Tip 15:

Segment
Your
Audience

"IE BR\EAT m'"lnnks ARE |:l|.|.|“5. THE GREAT OUTDOORS ARE'CALLING.
IT’S TIME T0
RENEW YOUF
LICENSE.

Are you looking for a way to take the kids in your life fishing — without traveling
miles to get there? You're in luck! There is a Neighborhood Fishin' lake close to your
home. Starting in April, we'll be regularly stocking these lakes with catfish.

Looking to go fishing this spring — without traveling miles and miles to get there? « Neighborhood Fishin' lakes are safe, fun places to introduce children to
You're in luck! From large reservoirs to small neighborhood lakes, Dallas offers fishing.

e . ) . _— « The fish are fun to catch, and big enough to keep (and eat).
some of the best fishing spots in Texas. Here are just a few lakes with great fishing « Lakes are stocked every two wegeks soglots of ﬁ:h(are ava)" able to take your

in the Dallas area. Find more fishing spots near you and check out our weekly bait.

fishing reports to find out what's biting.
There are 18
Neighborhood Fishin'

Where to Fish lakes. Find the one(s)

close to you:

R 59
R YR

Lake Ray Hubbard Lake Lewisville : - flLake Tawakoni : :b"ef'lf
g ‘ - * Amarillo
" <t __%... « Austin
e T ! * Bryan-College
- s {r- - ¥ E : Station

> S U X Y Dallas-Fort Worth
¥ ¢ FOABTEI S Houston
- - San Angelo
San Antonio

>

Tyler
Waco

+28% +125%

Open Rate Click Rate



® Veteran-specific Appeal
I I I 6 [ Subject Line: “Attention Veterans and Survivors”
. - : 5;';"-.: ‘, A 3 -

'[ake Control

Aof Your Claim I

Test for 1 D R £

\ ‘ Subject Line: Maklng it Easier for You to Receive Benefits”

BESt K. - *§7Take(:ontro|

‘qf Your Claim

Practices WA ' 81
+3% +47%

Open Rate Click Rate




Tip 16:

Test for
Best

Practices

“November Deadlines for Drawn Hunts”

\ P WINNE

A

November
Deadlines for Drawn
Hunts

Texas Parks and Wildlife
Department
tpwd@service.govdeliver...

Report | Bulletin |Recipientf

11/02/2015 08:31 AM CST

Last Chance to A
for Drawn Hu

Texas Parks and Wil
Department
tpwd@service.govdel

Detailed | Preview
Report | Bulletin |Rec

11/20/2015 05:08 P

DEETS

Delivery

Opens

Clicks

Opt-Out

Final | Final Send ‘

q WINNER!
Your campaign was sent P
automatically to the bulletin with
the highest calculated score. a

November
Deadlines for Drawn
Hunts

Last Chance to Apply
for Drawn Hunts

2 Drawn Hunt Deadlines
Approaching

Texas Parks and Wildlife Texas Parks and Wildlife

Texas Parks and Wildlife Department Department Department

N e L tpwd@service.govdeliver... tpwd@service.govdeliver...
5

Detailed | Preview | View

Report | Bulletin |Recipient
11/02/2015 03:49 PM CST 11/02/2015 08:31 AM CST 11/20/2015 05:08 PM CST
Reciplents 90,863
Dellvered 98.18% 4 +0.16%
Pending 0
Bounced 1.82% v-0.16%
Open rate 21.03% A +234% 18.59%
::g’pfgn“ per 0.21 A +002 K 018 W
Click rate 3.25% v-1.67%
Avg. dlicks per -
reciplent 0.03 v-0.02

Unsubscribes 42 A+39

@ Version'B'
is the winner!

1tS

”



URL builder form

Step 1: Enter the URL of your website.

' Website URL *
\ : http://www.benefits.va.gov/tra
. , (e.g. http://www.urchin.com/download.html)
——

Step 2: Fill in the fields below. Campaign Source, Campaign Medium and Campaign Name should always be used.

Campaign Source *

govdelivery

I n t e g r a l e (referrer: google, citysearch, newsletter4)

Campaign Medium *

email

. (marketing medium: cpc, banner, email)
W I l 0 l ‘ | Campaign Term

(identify the paid keywords)
c h I Campaign Content
a n n e S (use to differentiate ads)

Campaign Name *
backlog profile promotion

(product, promo code, or slogan)

GENERATE URL

http://www.benefits.va.gov/transFORMATION/profiles.asp?
utm_source=govdelivery&utm_medium=email&utm_campaign=backlog%20profile%20promotion




A_nd more...

Actions

v -- Select an action --

R

Send engagement data from GovDelivery to Salesforce




Tip 18:

Connect
the User
Experience

W FoLLow f LIKE n WATCH View as web page

Bbe Aware
Take Action 10 Prepare

Every day, our public safety officials protect and serve our families and communities -
putting their lives at risk to save ours. They are our nurses, EMTs, police officers,
firefighters, emergency managers, public utility workers, and other first responders.
Their bravery helps citizens and communities stay safe before a disaster — and also
helps us rebuild when things have been destroyed. During National Preparedness

What's happening?

w jsimpsonftw «

Before you put on your badge, prepare your family for a disaster. Tips: http:/go.usa.gov/5e7Q

#NatlPrep

sc (D




Tip 18:

Connect
the User
Experience

Sheriffs Office Updates & Alerts - Stearns County, Minnesota
View in browser: htip://content.govdelivery.com/accounts/STEARNS/bulletins/133ae57

m¢¥ STEARNS COUNTY

V> sHErL s oFFe s

Mississippi River Death Investigation
On January 31st at approximately 12:45 pm the St. Cloud Police Department notified the Stearns

County Sheriff's Office of a body lying on the ice near the Granite City Crossing Bridge (Division
Street). Patrol deputies and investigators responded to the scene. By Minnesota statute the Sheriff’s
Office is responsible for incidents on the water, including when it's frozen.

The incident had been reported to the St. Cloud Police Department by a walker at approximately
12:20 P.M. Stearns County investigators arrived on scene and conducted an investigation into the
death. The body of a 21 year old white female was recovered from the ice surface. Her remains were
sent to the Ramsey County Medical Examiner's office for an autopsy.

The Stearns County Sheriff's Office is working closely with the St. Cloud Police Department in this
investigation. The St. Cloud Police Department had taken a missing person's report earlier in the day
that may be related. The matter remains under investigation by both agencies. Further information
will released at a later date.

sheriff@co.stearns.mn.us | Dispatch 320.251.4240 | Records/Info 320.259.3700




‘cﬁn 't know where
we would be were it

SECURITY

SGCIAL not for SS Dlsagh
MATTERS -Paula

Share your Social Security story

Social Security has a lot to be proud of this year. Over the last eight decades, our
programs and services have helped create better lives for millions of Americans.

That's why we want to hear from you! How has Social Security made a difference in your
life and the lives of your family and friends?

Share your story Q




§ uxe ) wcH  View as web page

October 10, 2014
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BE DISASTER AWARE

O RS
TAKE ACTION TO PREPARE
4

— o
Preparr Ao’ Rrady

HOW WAS YOUR
NATIONAL PREPAREDNESS MONTH?

Thanks to you, this year's National Preparedness Month was our most successful
yet! Millions of American's took action to be disaster aware and helped us spread the
word about the importance of preparedness in our homes, workplaces and communities
at large. Here are just a few examples of the great things that happened last month!

What did you do for National Preparedness Month?
Let us know here!

SHARE YOUR NPM STORIES WITH US



michigan.gov/meetupeatup

Summer Meals Now Available

We're excited to announce the availability of the Summer Food Service Program and Meet
Up and Eat Up events for children and teens across the state. Meet Up and Eat Up is a
way to help parents and caregivers identify places where kids 18 and younger can gather
for healthy, free summer meals at thousands of sites across Michigan.

This program is crucial for the hundreds of thousands of Michigan students who rely on
the federal school meals program during the school year. Last year, less than 1/5 of
Michigan kids who depend on getting free meals during the school year ate a summer
meal at approved sites in their neighborhoods.

Show your supp
You can include
word about Me
www.michigan,

4.1 million
meals served

Where: Boys an
4315 Pleasant C

B 7% increase over 2014




Bonus Round!

There is no
secret sauce




DIGITAL SERVICES

€® Audience

\'l Acceleration

Digital Campaign
Management

Managed
Services

We'll provide ways for you to
reach more people and
identify and connect with
them in a targeted manner.

We'll help you compel people
to take action through proven

email and mobile technologies.

We'll provide a complete team
of digital communication and
technology experts for your
monthly initiatives.

v Prominent placement in the
GovDelivery Network

v’ Outreach acceleration

v' Digital Ads Integration

v Email Design/Formatting

v' A/B Testing & Analytics

v' Message Strategy & Configuration
v Campaign Effectiveness Reporting

v’ Strategic Planning

v’ System Admin Optimization
v' Subscription Management
v' Monthly Progress Reports

gOVDELlVERYﬁ 32
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THANK YOU FOR
YOUR TIME






